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Challenges for European 
cities and regions

� The need for competitiveness
� The need for a regional approach
� The need for cross-sector partnerships
� The need for new forms of cooperation
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Objective of the research

“To gain insight into the factors of failure in 
the coalition-forming process by comparing 

various attempts in European regions”
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Research questions

1. What forms of metropolitan partnerships 
can be found?

2. What are motives for establishing such 
partnerships?

3. What factors contribute to or obstruct 
cooperation on the metropolitan level?

4. How to measure the performance?
5. How to explain success and failure?
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1. What forms of metropolitan 
partnerships can be found?

� Scope
� Scale (geographic)

� Actors in the 
partnership

� Degree of formality
� Degree of political 

influence

� Democratic content
� Financial power

� Leading stakeholder
� Internal organisation

Various partnerships with different features:
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Research framework

study domain

political 
context

economic
context

cultural 
context

profile of the metropolitan region

factors that 
stimulate or 

obstruct 
partnership

motives for 
partnership

objectives of 
partnership

partnership model
scope – actors involved – formality – political influence –
democratic content - financial power – leader – scale –

internal organisation

output of 
partnership

outcome of 
partnership, 

competiveness of 
the region

Influence of 
external and 

internal 
factors and 

policies 
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Case studies
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Additional case studies

� Budapest (Hungary): the problemtic 
implementation of integrated public 
transport policies

� Shanghai (China): the development and 
governance of Pudong
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